








ABOUT THE DESIGNERS

Maureen Smullen, the principal of
Smullen Design, does a lot in the course of run-
ning her business. In addition to designing, illus-
trating, and administrating, she also makes sure
she meets with all the firm's clients and under-
stands their goals.

Doing so is natural for Smullen, whose desire
to deal directly with clients prompted her to start
her own studio in 1990. “I loved working with
clients;” says Smullen, previously a senior designer
at J. Walter Thompson in Los Angeles. “You go
through a lot of layers in a big firm," she says. “|
felt that | could probably serve my clients better if |
had a shorter line of communication.”

That direct communication, and Smullen’s
ability to interpret what clients say, have led to
award-winning work. “When clients know what
they want but don't necessarily have the vocab-
ulary to communicate that, it's always a challenge
to translate that into what they mean. One of
the things | hear from my clients is, ‘You get it,"
Smullen says. Her roster of clients has included
Walt Disney Imagineering, Cigna HealthCare,
ABC-TV, Lockheed, Pacific Design Center, Via-
com, and Time Warner. Smullen and her staff of
four do the kinds of projects that are standard
fare for most designers: brochures, packaging,
direct mail, and logos. But their services also
extend into product development and branding,
an area many design firms are just beginning to
tap into. “When [ first started my business, | was
designing products for the Warner Bros. Studio
Store," Smullen explains. “l was doing this before
they opened their first store”

Her understanding of the entertainment indus-
try recently helped Smullen land an assignment
to create merchandise and a brand identity for
Hollywood's legendary Chinese Theatre, now
owned by the Mann Theaters chain. The icon that
Smullen’s firm came up with adorns a line of mer-
chandise sold in the Chinese Theatre, and it will
be used for a chain of stores at Mann Theaters
nationwide. m

Contributing Editor Poppy Evans is a graphic
designer and the author of many books on design.
She teaches at the Art Academy of Cincinnati.
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In addition to this direct-mail piece for the Amer-
ican Telemarketing Association, Smullen Design
also created the “Make the Call” logo.

Among Smullen Design’s i suavive,
vita

many identity projects are Research

logos for Vital Research, a AttLitog el

marketing research firm
(top), and Tower 1.D.
Medical Associates. TOWGI’ I.D.

Medical Associates, Inc

“We had to do something clever but not too
expensive,’ says Smullen, referring to this
press-kit folder for Warner Bros. When the
grommeted wheel turns, the cutout shows
scenes from theme parks.

This press-kit folder for
Lockheed is embellished
with commemorative
stickers incorporating
Smullen’s illustrations.
Lockheed also used the
stickers as giveaways at

an air show.

The Smullen Design firm can be reached at 626-405-0886. Publish wel-
comes reader submissions for Makeover profiles. Send before and after
samples, along with a brief description of the redesign project and the
designer's name and telephone number, to Makeover, Publish Editorial
(address on page 4). Samples cannot be returned.
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